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Debt Is A 4-Letter Word as More Students Say No to 
College Loans 
 

Debt is scaring some South Florida students: More are saying "no thanks" to taking 
out college loans. Broward College, in fact, is seeing a 40 percent drop in federally 
subsidized loans taken out this fall – after students go through a mandatory debt 
management workshop and hear about what faces them once they start making 
payments. 

Others are slashing their debt load. Shanika Griffin of Fort Lauderdale is one. The 
public relations major was offered $9,500 in federal loans from Broward College. But, 
she said, "I only took $3,500" after learning how to budget from the two-hour workshop. 

A new state poll is showing this new aversion to debt. Nearly two thirds of 524 
recently polled Floridians, ages 18-29, said they prefer to have more full-time jobs 
available upon graduation than to have lower student loan interest rates, according to a 
survey by the nonprofit Generation Opportunity. 

In fact, 29 percent said they are delaying or 
– or not even getting -- more education 
because of the bad economy, according to the 
group that advocates for young people. Many 
fear they won't be able to find a job to pay off 
their student loans. 

"I see it in my classes," said Jorge Salazar-
Carrillo, an economics professor who directs 
the Center of Economic Research at Florida 
International University. "Students are afraid to 
graduate," he added, because they'll have to 
start paying back college loans – even if they 
haven't found work. And, these days, "it's difficult to get a job," Salazar-Carrillo said. 

Generation Opportunity found that out this summer after determining as many as one 
out of six young people nationwide are jobless -- if those who have given up looking for 
work are counted. 

"It worries me," said Eliezer "Eli" Olea, 23, an Iraq War veteran who is looking for 
work after graduating this summer from Florida Atlantic University. To pay bills, he's in 
the Marine Corps Reserves and working as a security guard while he job hunts. He 
would like to be in law enforcement. But, so far, he said he has had no job offers, after 
months of searching. 

Still, he counts himself blessed. Thanks to enlisting in the military, he was able to 
receive student grant money. That meant he only had to take out about $6,000 in loans, 
Olea said. 
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Other young people are now facing debt problems. More than a fourth of young 
people polled admitted to having trouble paying off student loans or other debt, 
according to the new Generation Opportunity poll that had a margin of error of 4 percent. 

Aware of the problem, Broward College is requiring students who are taking out 
federal loans to attend a debt management workshop. Workshop instructor Kent 
Dunston teaches students in a two-hour session how to budget and keep their spending 
in control. 

BC wants to help students keep their debt load as low as possible, said Angelia 
Millender, Broward College's vice president of student affairs and enrollment 
management. 

Students are taking note. Last school year, Broward College awarded 6,176 federally 
subsidized loans. That has shrunk to 3,681 this fall, Millender said. The decline in 
unsubsidized student loans, that carry double the interest rate, is even sharper, dropping 
from 4,313 loans accepted last school year to only 433 this fall, she added. 

In the past, some students would spend thousands of dollars in federal student loans 
to cover day-to-day expenses, take trips or buy smart phones or laptops – not realizing it 
can be tough to pay back in hard economic times, said workshop instructor Dunston. 

They didn't get taught about managing money at home, he said. "Parent don't know 
themselves," Dunston added. In fact, some older students, coming back to school for 
more job training, have confided to him that they are facing foreclosure. 

Meanwhile, many students, especially at low-tuition institutions, such as Broward 
College, are offered more federal loans than what they need, said vice president 
Millender. 

Griffin, a public relations major, decided she was one and slashed her loan by nearly 
two thirds. Meanwhile, she continues to work full-time to pay her living expenses while 
she goes part time to Broward College. 

Source: http://www.sun-sentinel.com/business/fl-struggling-youth-
20120903,0,1681124,full.story  
 

Upcoming Events  
 

Monday, September 10 
Florida Students $ave Essay Contest opens 
Sponsored by the Department of Financial Services’ Division of Consumer Services. 
Visit www.MyFloridaCFO.com/YMM for details. 

 
Thursday, September 27, 10-11 am 

Florida Jump$tart Coalition Board Meeting, Conference Call 
 
Friday, September 28, 8:30-11:30 am  

Listening session with Community Reinvestment Act (CRA) Bank Examiners 
St. Petersburg College, Largo 
Sponsored by the FDIC and Federal Reserve Bank of Atlanta. To register, please 
send your name, organization, email address & phone number to April Atkins at 
aatkins@fdic.gov 

 
Tuesday, October 9, 10:30 am-1:30 pm 

Jacksonville - Florida Prosperity Partnership 2012 Fall Regional Meetings  
Real$ense Prosperity Campaign – see details below 

 

http://www.sun-sentinel.com/business/fl-struggling-youth-20120903,0,1681124,full.story
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Wednesday, October 10, Noon-3 pm 
Orlando - Florida Prosperity Partnership 2012 Fall Regional Meetings  
Heart of Florida United Way – see details below 

 
Thursday, October 11, 11 am–1:30 pm 

Ft. Myers - Florida Prosperity Partnership 2012 Fall Regional Meetings  
Hilton Garden Inn - see details below 

 
Thursday, October 11, Miami 

Teacher Workshop - Evening with the Fed 2012--Myths, Tall Tales, and Urban 
Legends: Facts behind the Fed  
Sponsored by the Federal Reserve Bank of Atlanta - Miami Branch. For more 
information, contact Gloria Guzman at gloria.guzman@atl.frb.org.  

 
Tuesday, October 16, 4–8 pm 

Election Economics; Miami Dade College InterAmerican Campus 
Sponsored by the Florida Council for Economic Education. To find out more 
information or to register, contact Professor David Mahon at dmahon1@mdc.edu 

 
Tuesday, October 16, 11 am–1 pm 

Tallahassee - Florida Prosperity Partnership 2012 Fall Regional Meetings  
Envision Credit Union - Main Office - see details below 

 
Wednesday, October 17, 1–4 pm 

Marianna - Florida Prosperity Partnership 2012 Fall Regional Meetings  
 
Tuesday, October 23, 10:30 am–12:30 pm 

Fort Lauderdale - Florida Prosperity Partnership 2012 Fall Regional Meetings  
The Urban League - see details below 

 
Thursday, November 1, Jacksonville 

Teacher Workshop - Evening with the Fed 2012--Myths, Tall Tales, and Urban 
Legends: Facts behind the Fed  
Sponsored by the Federal Reserve Bank of Atlanta - Jacksonville Branch. For more 
information, contact Lesley Mace at lesley.mace@atl.frb.org.  

 
Tuesday, November 13, 9–11 am 

Clearwater - Florida Prosperity Partnership 2012 Fall Regional Meetings  
Juvenile Welfare Board - see details below 

 

Highlights from the Florida Jump$tart Coalition 2nd Annual Fall 
Summit 
 

Whether you attended in-person or online, the Florida Jump$tart Coalition’s 2nd 
Annual Fall Summit on August 23rd was the place to be! The event was hosted by 
Coalition partner InCharge Debt Solutions at their Orlando office.  

Attendees learned more about the financial education environment in Florida and the 
Florida Jump$tart Coalition presentations throughout the day.  Speakers included: 

• Florida Jump$tart Coalition; Michael S. Gutter, President, Florida Jump$tart 
Coalition and Bill Cheeks, Jump$tart National 
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• Teaching Youth about Money; Kate Fogarty, PhD Kate Fogarty, PhD, UF IFAS 
Extension 

• National Institute for Financial and Economic Literacy Goes Online; Michael 
Gutter, PhD, UF IFAS Extension 

• Financial Literacy Trends in Career and Technical Education, Middle School 
through State Colleges; Rod Duckworth, Chancellor of Career and Adult 
Education, Florida Department of Education 

• Glimpse of the New Normal and How it is Affecting Families; Kevin Fleming 
The Summit also showcased products, services, and information available through 

our partners: 
• Federal Reserve Bank of Atlanta – Lesley Mace 
• Florida Institute of CPAs – Brenda Hubbard 
• Florida Prosperity Partnership and BankOn Florida – Bill Mills, 
• InCharge Education Foundation – Shawn Walsh 
• State Farm – Daphne Garrison 
• National 4-H Saves Programs – Billy Parker 
• Walter Legan, Financial Life Consultant 

 

  
Bill Cheeks, National Jump$tart Coalition 

 
Shawn Walsh, InCharge  
Education Foundation 

 

   
John Olsen, FDIC 

 
Lesley Mace, Federal 

Reserve Bank of Atlanta 
Bill Mills, Florida Prosperity 

Partnership 
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News Briefs 
 

Florida Students $ave Essay Contest  
Florida Chief Financial Officer Jeff Atwater invites your students to submit their 

essays to the Florida Students $ave Essay Contest sponsored by the Florida 
Department of Financial Services’ Division of Consumer Services. 

“If you had $100,000 to invest, what would you invest in and why?” 
ELIGIBILITY 
Students, grades 9-12, must be enrolled in a Florida educational program for the 

2012-2013 school year. Essays must be submitted no later than November 16, 2012. 
PRIZES 
First, second, and third-place winners will be chosen from each of five designated 

regions: Northwest Florida, Jacksonville, Orlando, Tampa, and South Florida. 
First Place: $250 
Second Place: $150 
Third Place: $50 
Winners will be selected from designated 

regions throughout the state. For a complete list 
of rules click here, for more information, a map of 
contest regions and to submit essays please visit www.MyFloridaCFO.com/YMM or call 
1-877-MY-FL-CFO (693-5236). Contest begins September 10, 2012. 
 
Ben Bernanke: Financial Education Supports Economic Health of U.S.  

(August 7, 2012; Washington Post) — Federal Reserve Chairman Ben S. Bernanke 
said financial education and planning boost the economy and that students who learn 
those skills are likely to save more later in life and better weather market turbulence. 

“Financial education supports not only individual well- being, but also the economic 
health of our nation,” Bernanke said today in remarks prepared for a town hall meeting 
with teachers at the Fed in Washington. “Consumers who can make informed decisions 
about financial products and services not only serve their own best interests, but, 
collectively, they also help promote broader economic stability.” 

Financial education “can play a key role” in promoting financial planning such as 
budgeting and saving for emergencies and retirement, which help households live better 
and be better positioned to handle financial shocks, said Bernanke, a former Princeton 
University professor whose wife, Anna, is a teacher. 

Bernanke didn’t expand on the Fed’s Aug. 1 statement that it will increase stimulus if 
necessary to boost growth and cut a jobless rate stuck above 8 percent since February 
2009, nor did he address the outlook for monetary policy or the economy. The 58-year-
old Fed chief spoke to teachers at the Fed and by video link to those gathered at 
regional reserve banks. 

Source: http://www.washingtonpost.com/business/bernanke-says-financial-
education-boosts-economy-calms-markets/2012/08/07/58a6c506-e0c1-11e1-8d48-
2b1243f34c85_story.html  
 
Footnote to Financial Crisis: More People Shun the Bank 

(Sept. 11, 2012; Wall Street Journal) — Some 8.2% of middle-class American 
households, or 12 million, no longer use a bank, an increase from the 7.7% reported in 
2009, according to a Federal Deposit Insurance Corp. report to be published today. An 
additional 24 million households are "underbanked" and only sometimes use bank 
services while also turning to payday loans or prepaid cards, the report finds. Research 

http://www.bloomberg.com/news/2012-08-07/bernanke-says-financial-education-boosts-eonomy.html
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shows bank customers have left, among other reasons, because of irritation over bank 
charges and a confidence loss in traditional financial institutions.  
 
Mrs. America Contestant Raising Awareness for Financial Literacy  

(August 23, 2012; Los Angeles, CA) — The National Financial Educators Council’s 
National Ambassador, Arika Burton, brings the financial literacy movement to the Mrs. 
America Pageant that took place August 23rd – 29th in Tucson, Arizona. Arika chose 
financial literacy as her platform during the Mrs. DC America competition which she won. 

Arika Burton states, "Becoming Mrs. DC America is an honor, and I am appreciative 
of the opportunity to reach a wider audience with my platform of raising awareness for 
financial literacy. This is a cause I am passionate about, and it is great to work with the 
National Financial Educators Council because they are 
as committed to the cause as I am."  

Since her Mrs. DC America win, Arika has focused 
on reaching people across the country with the national 
personal finance education message. Her stated goal 
is to help raise awareness for the overall movement 
while motivating individuals to pick up the money 
management lessons that can benefit the individual, 
those they love and their communities.  

Source: http://www.prweb.com/releases/Mrs-
America/Financial-Literacy/prweb9826580.htm 
 
The NFEC Expands – Financial Literacy Jobs Available 

(August 12, 2012; Los Angeles, CA) — The National Financial Educators Council is 
expanding and has financial education jobs available for individuals that share a passion 
for furthering the financial education movement. The NFEC is a personal finance 
resource provider that offers training, material and turnkey solutions for organizations 
seeking to improve the financial capabilities of their communities.  

The NFEC seeks a variety of individuals that have skills or relationships that will 
further the stated organizational objectives. The NFEC is currently seeking those to fill: 
paid positions, and advocate positions.  

The financial education jobs offered currently by the NFEC that offer a base pay and 
bonuses include: promotions and event planner, public relations director, sales director 
and an executive position. Visit the financial literacy jobs blog to learn more about the 
paid positions offered nationwide.  

The NFEC also seeks to connect with individuals that have developed relationships 
that align with the clients served by the NFEC. These partnership positions are reported 
to offer excellent opportunities for those with the right relationships in these respective 
areas: credit unions, colleges, nonprofit organizations, public schools, private schools, 
financial advisors, 401(k) administrators and financial professionals in general. 

See full article at: http://www.prweb.com/releases/prweb2012financial-
literacy/jobs/prweb9791375.htm 
 
Higher One Announces College and University Recipients of Financial 
Literacy Counts Grants 

(August 21, 2012; Miami Herald) — Higher One, a leader in providing services to 
higher education administrators and students at more than 1,200 campuses across the 
U.S., is pleased to announce the fifteen recipients of its Financial Literacy Counts grant 
program, which awarded $51,000 in its second year. 

Higher One launched the Financial Literacy Counts grant program to provide 
institutions with funding for student awareness campaigns, workshops, online financial 



Florida Jump$tart Coalition® News   September 2012, Page 8 

literacy tools and other activities and resources that promote financial literacy and 
provide opportunities to increase students' personal financial management skills and 
abilities. 

The fifteen colleges and universities selected to receive $51,000 through Financial 
Literacy Counts include: 

• Columbus State University  
• Florida Memorial University  
• Georgia Perimeter College  
• Goodwin College  
• Indian Hills Community College  
• Jefferson Community and 

Technical College  
• Johnston Community College  

• Madonna University  
• North Central University  
• North Lake College  
• Northeastern Junior College  
• Oklahoma City Community College  
• Old Dominion University  
• Pikes Peak Community College  
• University of Louisville  

"The number and strength of the creative proposals we received exemplify the need 
to provide financial literacy opportunities for undergraduates," said Mary Johnson, 
Financial Literacy expert at Higher One. "Higher One's work with over 1,200 campuses 
across the country is rooted in our commitment to develop real-world money 
management programs with our partner institutions. These grants help institutions create 
or implement this much needed and desired curriculum." 

The winning proposals were selected based on their high levels of student 
involvement in planning and execution, quality, creativity, and impact on the percentage 
of undergraduate students on campus. 
http://www.heraldonline.com/2012/08/21/4204237/higher-one-announces-college-and.html  

 
AICPA Tells Congress: Education Tax Breaks Too Complex 

(August 10, 2012; Accounting Today) — Tax credits and deductions for education 
are too complicated and so confusing that most taxpayers cannot determine which 
provisions are best for them, the American Institute of CPAs said in written testimony to 
the Senate Finance Committee. The testimony was submitted Thursday for the record of 
the Finance Committee’s July 25 hearing on education tax incentives and tax reform. 

“Few, if any, taxpayers are aware of all the education tax incentives and familiar with 
their details. Fewer still can perform the analysis to determine which incentive is most 
advantageous to them,” the AICPA said. 

The AICPA said the Tax Code contains at least 14 
provisions that can be divided into two general 
categories—those intended to help taxpayers meet current 
higher education expenses and those that encourage 
taxpayers to save for future higher education expenses. 

Contributing to taxpayers’ confusion are requirements, 
eligibility rules, definitions and income phase-outs that vary 
from incentive to incentive. For example, eligibility for one 
of the two education credits depends on numerous factors, including the academic year 
in which the child is in school, the timing of tuition payments, the nature and timing of 
other eligible expenditures and the adjusted gross income level of the parents (or 
possibly the student), the AICPA noted. In a given year a parent may be entitled to 
different credits for different children, while in subsequent years credits may be available 
for one child but not another. 

Read full article at: http://www.accountingtoday.com/news/aicpa-congress-education-
tax-breaks-complex-63614-
1.html?ET=webcpa:e5957:135619a:&st=email&utm_source=editorial&utm_medium=em
ail&utm_campaign=WebCPA_Daily_081212  

http://www.accountingtoday.com/news/aicpa-congress-education-tax-breaks-complex-63614-1.html?ET=webcpa:e5957:135619a:&st=email&utm_source=editorial&utm_medium=em


Florida Jump$tart Coalition® News   September 2012, Page 9 

 

News from our Partners 
 

Community Reinvestment Act (CRA) Listening Session with Community-
based Organizations 

The Federal Deposit Insurance Corporation (FDIC) and the Federal Reserve Bank of 
Atlanta invite all community-based organizations and non-profits to attend a listening 
session with Community Reinvestment Act (CRA) bank examiners. 

Friday, September 28 | 8:30 am - 11:30 am 
St. Petersburg College EpiCenter, Room 302  
Largo, Florida 

We want to hear your views on bank involvement in your community! There will be 
listening sessions scheduled for Jacksonville and Miami in 2013! 

To register, please send your name, organization, email address & phone number to 
April Atkins at aatkins@fdic.gov by Friday, September 21. 
 
Florida Prosperity Partnership 2012 Fall Regional Meetings Schedule 

Anyone interested in financial literacy outreach is cordially invited to attend their local 
meeting. For more information on the Florida Prosperity Partnership or any of these 
meetings, please call 352-634-4360. RSVP to floridaprosperitypartnership@gmail.com. 

 
Tuesday, October 9 
10:30 AM - 1:30 PM 
Refreshments provided 
Real$ense Prosperity Campaign 
United Way of Northeast Florida 
1301 Riverplace Boulevard, Suite 400 
Jacksonville, FL  32207 
RSVP by Oct. 5 to: lindsayf@uwnefl.org 
 
Wednesday, October 10 
12:00 Noon - 3:00 PM 
Refreshments provided 
Heart of Florida United Way 
1940 Traylor Boulevard 
Orlando, FL  32804 
RSVP by Oct. 8. 
 
Thursday, October 11 
11:00 AM - 1:30 PM 
Lunch provided by IBERIABANK 
Hilton Garden Inn 
12600 University Drive 
Ft. Myers, FL 33907 
RSVP by Oct. 9. 
 

Tuesday, October 16 
11:00 AM - 1:00 PM 
Refreshments provided 
Envision Credit Union - Main Office 
440 North Monroe Street 
Tallahassee, FL  32301 
RSVP by Oct. 12 to: r.jai@uwbb.org 

 
Wednesday, October 17 
1:00 PM - 4:00 PM  
Refreshments provided 
Chipola College 
3094 Indian Circle; Building M; Rm M108 
Marianna, FL  32446 
RSVP by Oct. 15. 

 
Tuesday, October 23 
10:30 AM - 12:30 PM  
The Urban League 
560 W. 27th Ave.  
Fort Lauderdale, FL  33311 
RSVP by Oct. 19. 

 
Tuesday, November 13 
9:00 AM - 11:00 AM 
Juvenile Welfare Board 
14155 58th Street North 
Clearwater, FL  33760 
RSVP by Nov. 9. 
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Florida Council on Economic Education Opens New Center at Miami Dade 
College 

The Florida Council on Economic Education 
(FCEE) empowers teachers to prepare their 
students for personal and financial success.  
Currently, the FCEE supports five Centers for 
Economic Education that train K-12 teachers in 
economics, entrepreneurship, personal finance 
and the free enterprise system. All training is correlated to Florida’s Next Generation 
Sunshine State Standards. Last year, the FCEE and their partner centers provided 
training to over 3,000 teachers! 

The Florida Council is thrilled to announce its partnership with Miami Dade College’s 
School of Business to establish the Miami Dade College Center for Economic Education! 
This Center will serve K-12 teachers from Miami-Dade and Marion Counties.  
 

Financial Literacy Research 
 

SEC Finds Investors are Financially Illiterate 
(August 30, 2012; Accounting Today) — The Securities and Exchange Commission 

issued a financial literacy study Thursday confirming earlier studies that U.S. retail 
investors lack basic financial literacy. 

The SEC study was mandated by the Dodd-Frank Wall Street Reform and Consumer 
Protection Act and directed the SEC, among other things, to identify the existing level of 
financial literacy among retail investors, including subgroups of investors. 

“Studies reviewed by the Library of Congress indicate 
that U.S. retail investors lack basic financial literacy,” said 
the SEC. “The studies demonstrate that investors have a 
weak grasp of elementary financial concepts and lack critical 
knowledge of ways to avoid investment fraud. Surveys also 
demonstrate that certain subgroups, including women, 
African-Americans, Hispanics, the oldest segment of the 
elderly population, and those who are poorly educated, have 
an even greater lack of investment knowledge than the 
average general population.” 

The SEC sought comments on the most effective private and public efforts to 
educate investors. Many of the commenters indicated that they provide resources or run 
programs focused on educating investors. A number of them stated that their investor 
education efforts included initiatives targeting specific audiences, such as seniors, 
members of the military, or students. 

Other commenters identified programs targeting traditionally underserved 
populations or more discrete groups. A few commenters noted that their investor 
education efforts are intended for general audiences. 

Many commenters stated that financial education should start at an early age. 
Several commenters agreed that financial education should be incorporated in school 
curricula. Some commenters argued that financial education should be taught to 
students starting in elementary school, while other commenters maintained that schools 
should begin teaching financial education in middle school or high school. 

Many commenters expressed views on important content areas for investor 
education programs. A number of commenters indicated that investor education 
programs should teach basic financial concepts, including risk, diversification and 
compound interest. Several commenters noted that investor education programs should 
explain specific investment products and strategies. Some commenters stated that 
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programs should educate individuals about investor protection, including how securities 
regulators protect investors and what steps individuals can take to avoid investment 
fraud. A few commenters suggested that investor education programs should help 
individuals understand how emotions influence investing decisions. 

Many commenters stated that effective investor education programs should be 
accessible to their target audiences, including that these programs should be easy to 
use and easy to find. 

Commenters also noted that investor education materials should be easy to 
understand through the widespread use of plain language, and that program content 
should be culturally sensitive to any target audience. Some commenters also indicated 
that investor programs should be affordable to participants. One commenter noted that 
their focus on supporting community-based initiatives contributes to increasing 
effectiveness.  

The Dodd-Frank Act also directed the SEC to identify methods for improving the 
timing, content and format of disclosures to investors with respect to financial 
intermediaries, investment products and investment services. 

As for the timing of disclosures, the SEC found that retail investors prefer to receive 
disclosures before making a decision on whether to engage a financial intermediary or 
purchase an investment product or service. With respect to financial intermediaries, 
investors consider information about fees, disciplinary history, investment strategy and 
conflicts of interest to be absolutely essential. As for investment product disclosures, 
investors favor summary documents containing key information about the investment 
product. 

Investor preferences are mixed with respect to the method of delivery, the SEC 
noted. Some investors prefer to receive certain documents in hard-copy, while others 
favor online disclosure. With respect to the format of disclosure documents, investors 
prefer that disclosures be written in clear, concise, understandable language, using 
bullet points, tables, charts and/or graphs. Investors also favor “layered” disclosures and, 
wherever possible, the use of a summary document containing key information about an 
investment product or service. 
Source: http://www.accountingtoday.com/news/sec-finds-investors-financially-illiterate-
63836-1.html  
 
U.S. High Schoolers Get Another F In Financial Literacy, New Study Shows 

(August 31, 2012; OregonLive.com) — Another study is out showing our nation's 
youth with a poor grasp of basic financial concepts and a knowledge gap favoring boys. 
This time, the problem emerged even among motivated students competing for cash 
prizes.  

Researchers at the University of Nebraska say that nearly 
6,700 U.S. high school students last year scored on average 52 
percent on a standardized personal finance test. That's “an F 
letter grade for most high school grading scales,” the authors 
wrote.  

They also found a significant gender gap in performance, 
with boys scoring higher than girls in 20 of 23 subject areas 
ranging from budgeting, taxes, insurance, credit and investing. 
Worse, students participating in the 30-question tests were 
already enrolled in consumer science, personal finance or 
similar classes. And they were highly motivated, competing for recognition and cash 
prizes in the National Finance Challenge in spring 2011.  

“We believe our findings are representative of a best case scenario for financial 
literacy in U.S. high schools since they were collected under competitive incentives,” 
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said co-author Carlos Asarta, an associate economics professor at Nebraska. The 
students hailed from 11 states.  

It's the latest in a series of studies dating back to 1999 that show our youth have a 
poor grasp of topics such as interest rates, inflation and risk diversification. The study, 
"Financial Literacy and Gender in U.S. High Schools," has been accepted for publication 
in an upcoming Journal of Economics and Finance Education, Asarta said.  

According to the study, students fared worst on four questions about inflation and 
investing, rates of return on investments and the rights and responsibilities of buyers, 
sellers and creditors. They answered fewer than one-third of those questions correctly, 
on average, the study found. They also struggled with concepts related to spending and 
credit in general, the authors said.  

Boys scored higher than girls by an average of 4 percentage points. Girls did poorest 
on questions about investing. They scored higher than boys on two questions gauging 
personal financial responsibility and financial decision making. 
Source: 
http://www.oregonlive.com/finance/index.ssf/2012/08/us_high_schoolers_get_another.html 

 
AICPA Survey Reveals What Parents Pay Kids for Allowance, Grades  

(August 22, 2012; American Institute of CPAs) — The average allowance provides a 
child enough money in a year to afford an Apple iPad and three Kindles and still have 
money leftover – money they’re most likely to spend. Indeed, only 1 percent of parents 
say their kids save any of their allowance.  

Those are the findings of a national phone survey conducted for the American 
Institute of CPAs by Harris Interactive that explored what parents pay their children. The 
survey found that 61 percent of parents pay an allowance to their kids, with the majority, 
or 54 percent, beginning by the time their child was 8.While the amount varies by age, 
the average allowance totals $65 a month, or $780 a year. Nearly half of parents with 
kids in school, or 48 percent, also pay their kids for good grades. The average rate for 
an A: $16.60.  

“These findings make clear that it can pay to be a kid,” said Jordan Amin, CPA, chair 
of the AICPA’s National CPA Financial Literacy Commission. “Parents need to make 
sure they’re also passing along financial sense with those dollars and cents. Earning, 
budgeting and saving are all important lessons that can be tied to allowances – lessons 
that can help put children on solid financial footing.”  

The vast majority of parents do require their children to earn their allowance. Eighty-
nine percent expect their children to work at least one hour a week and, on average, 
children put in 6.2 hours per week on chores. But money is not a top topic for 
conversation. According to the survey, parents are more likely to have talked with their 
kids about the importance of good manners, 95 percent, the benefit of good eating 
habits, 87 percent, the importance of good grades, 87 percent, the dangers of drugs and 
alcohol, 84 percent, and the risks of smoking, 82 percent, than about managing money 
wisely, 81 percent. 

Children have broad flexibility with the money they receive. They most often use their 
allowances to buy toys or to hang out with friends, according to the survey, as parents 
handle other purchases. In fact, parents who pay an allowance are significantly more 
likely to also pay for discretionary items such as sport- and hobby-related expenses, 
mobile phone service, movie rentals and digital downloads. Nearly half of parents, or 47 
percent, said they expect to financially support their child until age 22 or older.  

“As parents, we feel a strong commitment to our children and ensuring they have all 
that they need to succeed,” Amin said. “One of the best gifts we can give them is a solid 
education on managing money.” 
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Source: http://www.aicpa.org/Press/PressReleases/2012/Pages/AICPA-Survey-Reveals-
What-Parents-Pay-Kids-for-Allowance-Grades.aspx  
 
Financial, Physical Health Plans Linked at Top Employers 

(August 22, 2012; Des Moines Register) — The 10 best small and midsize 
companies for employee financial security also have a commitment to health care, 
bankrolling at least 75 percent of coverage premiums, according to the Principal 
Financial Group’s annual measure of employee financial security. 

The contest winners embody a move toward more tailored employee-wellness and 
financial-education programs in the United States, the Des Moines-based insurer and 
investment manager said. They were more likely to cover routine health care coverage 
costs for both employees and their families, provide disability insurance and contribute to 
401(k) retirement plans. They also were more likely to persuade employees to 
participate in wellness programs, such as blood pressure screenings, through reductions 
in premiums. 

Winners of the 11th annual contest were chosen from a field of 126 companies for 
the national measure of corporate commitment to worker financial security. Eligibility was 
restricted to companies with five to 1,000 employees. The winners were chosen by an 
independent panel of judges. 

Eight of the 10 winners match some portion of their employees’ 401(k) contributions, 
compared with a national average of 68 percent. The two other winners contributed to 
their employees’ 401(k) plans without 
requiring any money from workers. 

Collectively, they were more willing to put 
the time in to tailor wellness and financial 
programs to individual employees, instead of 
relying on a one-size-fits-all approach, 
Principal said. They rely on one-on-one 
meetings with benefit specialists and financial 
professionals, offer younger workers 
investing 101 and debt-management classes, 
and provide a retirement-readiness program 
for employees older than 55. 

The 10 winners also enjoy higher employee retention. Their average voluntary 
turnover rate of 9.8 percent is well below the national average of 24 percent, according 
to Principal.  Source: 
http://www.desmoinesregister.com/article/20120822/BUSINESS/308220045/1042/LIFE0
2/?odyssey=nav%7Chead&nclick_check=1 
 
MetLife Survey: Young Workers More Receptive to Voluntary Benefits than 
Boomers 

(August 20, 2012; LifeHealthPro.com) — Young employees are more interested in 
worksite-based financial education topics and voluntary benefits than are their boomer 
counterparts, according to new research. 
Metropolitan Life Insurance Company, New York, published this finding in a study 
summarized in “Are You Listening? What Small Business Employees Want from Their 
Benefits, and How Employers Can Show They’ve Heard.” The 10th Annual MetLife 
Study of Employee Benefits Trends consists of two studies fielded by GfK Custom 
Research North America. 

When asked about their interest in various financial topics and forum, more young 
workers than boomers chose online tools (66% versus 52%), a financial advisor 
sponsored by my employer (59% versus 41%) and financial planning/retirement 

http://www.desmoinesregister.com/article/20120822/BUSINESS/308220045/1042/LIFE0?nclick_check=1
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webinars via the Internet (53% versus 40%). MetLife also observed a gap between the 
two groups in respect to financial planning/retirement in-person seminars (50% versus 
38%) and advice and guidance from an expert via telephone (42% versus 31%). 

More than 7 in 10 young workers say they want a greater variety of benefits to 
choose from (74%), more personalized benefits geared to different employee 
circumstances (72%) and more personalized benefits geared toward different age 
groups (71%). These figures compare with 64%, 64% and 66%, respectively, of 
boomers. The survey notes that also that 66% of young workers and 53% of boomers 
would rather pay for benefits than lose them. 

Source: http://www.lifehealthpro.com/2012/08/20/metlife-survey-young-workers-
more-receptive-to-vol?ref=hp  
 
Many Parents Failing to Educate Children about Money  

(August 9, 2012; Journal of Accountancy) — Many children aren’t learning much 
about money from their parents, a new survey shows. 

Three in 10 parents never talk to their children about money or have had just one big 
talk with their children on the subject, according to a U.S. telephone survey conducted 
for the AICPA by Harris Interactive. 

On average, children are 10 years old when their mother or father has their first 
conversation with them about money, and mothers are more likely to talk with children 
about money at an earlier age than fathers, the survey showed. Just 13% of parents 
surveyed talk daily with their children about financial matters. 

Sixty-seven percent of parents surveyed strongly agree that they know enough about 
personal finance to teach their children good habits. Yet parents participating in the 
survey were more likely to have talked to their children about other important topics, 
including: 

• The importance of good manners (95%) 
• The benefits of good eating habits (87%) 
• The importance of getting good grades (87%) 
• The dangers of drugs and alcohol (84%) 
• The risks of smoking (82%) 
“Based on our findings, parents seem more concerned about the politeness of their 

children than their financial fitness,” Ernie Almonte, CPA, vice chair of the AICPA’s 
National CPA Financial Literacy Commission, said in a statement. “Dollars and cents 
should get the same attention as ‘please’ and ‘thank you’ at home. Financial education 
builds critical skills that help put life goals within reach and strengthen the economy. 
Parents must make financial lessons a priority in both conversation and action as early 
as possible.” 
Source: http://www.journalofaccountancy.com/News/20126206-financial-planning.htm  
 
Financial Literacy Tied to Productivity 

(August 9, 2012; Employee Benefit News) — Financial literacy is so critically 
important to working Americans that it can make them more productive and less 
vulnerable to major economic uncertainty, according to a new survey, but only about half 
of employers said they provide basic workplace financial education. 

The research findings also suggest most organizations that pass benefit costs on to 
their employees felt obligated to provide ongoing financial education to help them make 
appropriate financial decisions. 

“The value of employee financial education is clear,” said Judith Cohart, president 
and CEO of the Personal Finance Employee Education Foundation, which conducted 
the survey in conjunction with Employee Benefits News. “The challenge is to overcome 
the barriers that prevent employers from providing this benefit to their employees.”  
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Survey highlights point to financial literacy as a linchpin for optimizing employee 
performance, as well as understanding and appreciating their benefits. 

Most survey respondents thought basic workplace financial education is important or 
extremely important to the overall level of productivity in their organization (83.3% 
compared to 70% in 2010). Moreover, 94% cited employee financial literacy as important 
in reducing vulnerability to major economic crises. 

While 81.8% of the respondents provide the required investment/retirement 
education associated with retirement plans (vs. 88% in 2010), only 51.5% said they 
provide basic workplace financial education that includes budgeting, debt reduction and 
credit management. However, it’s worth noting that the number is up substantially from 
28% in 2010. 

Several barriers to providing basic workplace financial education were cited. They 
included high costs (54.5% vs. 49% in 2010), interference with employee work time 
(48.5% vs. 58% in 2010) and too many higher priorities (69.7% vs. 71% in 2010). Half 
the respondents weren’t sure they could get upper management to buy into the provision 
of workplace financial education – a number that was unchanged from 2010. 

But most respondents whose firms have implemented cost-shifting strategies felt a 
moral obligation to do something. For example, 69.7% thought employers that pass 
benefit costs on to their employees have a responsibility to provide ongoing financial 
education to help them make appropriate financial decisions. The number rose 
substantially from 2010 when it was 53%. 

Source: http://ebn.benefitnews.com/news/financial-literacy-productivity-ppeef-survey-
2726734-1.html  
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Inquiries or articles may be sent to:   
Florida Institute of Certified Public Accountants 
325 West College Avenue 
Tallahassee, FL  32301 
Attn: Brenda Hubbard 
850-224-2727, Ext. 419 

FLJumpstart@ficpa.org 

This newsletter is published monthly by the Florida Jump$tart Coalition® for Personal Financial 
Literacy, Inc. and is sent to partners and friends. Florida Jump$tart Partners represent a broad 
array of organizations, including business corporations, non-profits, faith-based organizations, 
federal and state government agencies, regulatory authorities, and academic institutions. 
Previous issues of the newsletter can be found on the Web site at www.FLJumpstart.org.  
 Please contact us if you believe that you are receiving this newsletter by mistake, are a 
current Partner that has not been receiving the newsletter, or wish to update your contact 
information. Any additional concerns or questions should be directed to FLJumpstart@ficpa.org. 
 This newsletter is one of our primary communication tools. We invite Partners to submit 
articles, photos, or news briefs about your innovative ideas, research, activities and events. 
Financial education is rapidly growing in Florida. We need your help to stay on top of trends and 
information. Please submit your information to FLJumpstart@ficpa.org. 
 All articles are subject to editing. Statements of fact and opinion are the responsibility of the 
author(s) and do not imply an opinion on the part of the Board or Partners of the Florida 
Jump$tart Coalition®. 

 


