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The Business Case for Financial Literacy  
 

Bank tellers may spend their days counting out money, but that doesn't mean they all 
manage their own finances well. So, starting this fall, SunTrust Banks Inc. will kick off a 
company-wide financial literacy initiative in which it will train front-line employees in the 
basics of money management - budgeting, balancing a checkbook, paying bills on time - 
and educate them on the importance of saving and investing. 

SunTrust officials say the workplace education program is worth the investment 
because studies show that financially secure workers are more productive than those 
with money troubles. (The threat of foreclosure or eviction can be a powerful distraction, 
after all.) Bank officials intend to eventually parlay the in-house program into a value-
added service it can offer to its corporate customers, many of which have approached 
SunTrust about offering financial education to their own employees. But perhaps the 
biggest payoff for SunTrust will be in the trickle-down. 

J. Scott Wilfong, the president of SunTrust's greater Washington, D.C., region, says 
that the financial crisis was caused, in large part, "by the fact that people just don't 
understand finance. That included a lot of bankers that were selling financial products." 
The bank, which has made financial education a centerpiece of its nearly year-old "Live 
Solid, Bank Solid," branding campaign, wants workers who have completed training to 
use the knowledge they have gained to both better advise customers and steer them 
toward products that best meet their needs. While that approach may not produce the 
short-term profits the bank might have strived for in the past, it could go a long way 
toward improving customers' financial standing - and SunTrust's prospects for cross-
selling. 

"If consumers are doing better with their money, then they can afford more home 
loans, car loans and school loans," says Michael Gutter, a UF professor (and Florida 
Jump$tart Vice President) who is an expert in personal financial education. "Financial 
institutions need to think about this from a long-term perspective." 

Bankers have always believed that financial education makes good business sense, 
to some degree, and it's why they often take the lead in sponsoring high school literacy 
programs and adult money-management seminars. But some bankers admit that, in 
recent years, they lost focus. Most of the industry's capital was devoted to product 
development, not people, and the result was that many customers were steered toward 
"free" checking accounts that maximized overdraft fees and into loans they couldn't 
afford or didn't understand. 

The financial crisis has changed that. It's led to a surge in bank-sponsored programs, 
targeting youths and the elderly, the banked and the unbanked. Like SunTrust, many 
banks are also starting to incorporate financial education into their marketing.  

It remains to be seen how well the efforts will pay off for banks, or if they will stick 
with their commitment to financial literacy once the economy recovers. Studies show that 
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people with damaged credit who undergo money-management training often revert to 
their old habits. Moreover, banks have profited handsomely over the years from 
customers' missteps - repeatedly paying overdraft and bounced-check fees, for example 
- and recovering that lost income is likely to be an ongoing challenge if consumers 
become more savvy about avoiding fees. 

This is an excellent article on what banks are doing in the area of financial literacy. 
Read the full article at Banks aim to improve financial literacy, US Banker, Sep. 2009. 
 

Florida Coalition News 
 

Make Plans to Attend the Financial Literacy Workshop and Meeting 
 

To all partners, friends, and interested parties of the Florida Jump$tart 
Coalition®. Come to network and connect with others who are working to educate youth. 
Share your programs and learn about other educational efforts in Florida. 
 

Friday, November 6, 2009 

10 a.m. to 3:30 p.m. 

Junior Achievement of Central Florida, Inc. 
2121 Camden Rd.; Orlando, FL  32801 

(407) 898 2121 

RSVP to FLJumpstart@ficpa.org 

 
Agenda: 

Opening Remarks and  
Overview & Update - National Jump$tart Coalition and Florida Jump$tart Coalition  

Brenda Hubbard, Florida Institute of CPAs 

The Need for Multi-channel Financial Education: What the Research Shows 
Michael Gutter, University of Florida 

Lunch and Keynote Address - Update on CFO Sink’s Florida Financial Literacy 
Council and Financial Literacy Outreach Efforts  

Paul H. Auslander, CFP, Florida Financial Literacy Council; American Financial 
Advisors, Inc. 

Florida Saves Campaign - Managing in Tough Times, Small Steps to Health and 
Wealth 

Michael Gutter, University of Florida 

Junior Achievement Financial Literacy Programs 
Gloria Esteban, Junior Achievement of Central Florida 

Federal Reserve Financial Literacy Programs 
Sarah Arteaga, Jacksonville Branch of the Federal Reserve Bank of Atlanta  

Open Partner Forum 
Everyone will be given the opportunity to share their financial literacy outreach 
efforts.  Learn about the financial literacy workshops, activities, programs and 
more being done by other organizations and individuals around the state. 

Wrap Up 
George Owen, Regions Bank 

http://www.americanbanker.com/usb_issues/119_9/the-business-case-for-financial-literacy-1001264-1.html
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Upcoming Events  
 

Thursday, October 15 
Get Smart About Credit Day 
Event sponsored by the American Bankers Association. Start planning your outreach 
activity now!  (See Resources section below) 

 
Thursday, October 15 

Deadline for educators looking for grants from the NEA Foundation 
For more information, call (202) 822-7840 or click here.  

 
Thursday, October 15 

Last date to download a copy of Building Your Future teen curriculum at no charge 
from the Actuarial Foundation. (See Resources section below) 

 
October 17-24 

Protect Your Identity Week 
Event sponsored by the National Foundation for Credit Counseling.  
 

October 18-24 
National Save for Retirement Week  
Event sponsored by the ICMA-RC and the National Association of Government 
Defined Contribution Administrators (NAGDA) 
 

October 21-23, 2009 
2009 Annual Conference on Financial Education™ 
Hyatt Regency at Penn's Landing, Philadelphia, Pennsylvania 
To learn more about the conference and speakers or to register click here, send an 
email or call (207) 221-3611. 

 
Monday, October 26, 2009 

College Board Advanced Placement Economics Workshop 
8:00 a.m.–3:00 p.m.; Jacksonville Branch of the Federal Reserve Bank of 
Atlanta  
For more information, or to register:  
http://www.frbatlanta.org/atlantafed/econ_ed/calendar_of_events.cfm  

 
Tuesday, November 3 

President’s Financial Literacy and Education Commission Meeting 
Washington DC; more details to be provided later. 

 
Wednesday, November 4, 2009 

Evening with The Fed: Working in America—Labor Markets and Today's 
Economy 
5:30–8:30 p.m.; University of South Florida Gus A. Stavros Center for Free 
Enterprise and Economic Education, Tampa  
The program provides a forum for school administrators and educators to explore 
current economic and financial topics that assist them in helping students translate 
theory into real-world lessons. The Bank will host a dinner with discussion for middle 
and high school educators. The program will feature Michael Chriszt, an assistant VP 

http://www.neafoundation.org/pages/educators/grant-programs/
http://www.financiallit.org/xpages/conference/conference.aspx
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at the Federal Reserve Bank of Atlanta who will cover: general economic concepts 
about labor markets and their connection to economic activity, how the current 
recession has affected American workers, and the Federal Reserve’s actions to 
support the economy. For more information, or to register:  
http://www.frbatlanta.org/atlantafed/econ_ed/calendar_of_events.cfm  

 
November 5, 2009 

Florida Jump$tart Coalition Board Annual Strategy Meeting 
10 a.m. to 4 p.m. 
Junior Achievement Office; Orlando 

 
November 6, 2009 

Florida Jump$tart Coalition Statewide Financial Literacy Workshop  
10 a.m. to 3:30 p.m. 
Junior Achievement Office; Orlando 

 
November 6-8, 2009 

Jump$tart National Educator Conference; Washington, DC 
Capital Hilton in Washington, DC. 

 
November 16-22, 2009 

Global Entrepreneurship Week 
Young people around the world will sharpen their financial and business skills 
through mentoring, networking, business competitions and more. Event sponsored 
by NYSE Euronext, Junior Achievement and NFTE. 

 
Thursday, November 19, 2009 

Dinner and a Movie: Harry Potter 
5:00–8:30 p.m.; Jacksonville Branch of the Federal Reserve Bank of Atlanta 
Share an evening of fun and professional development! View Harry Potter with new 
eyes as we discuss opportunities for using the movie to teach about concepts in 
economics.  
For more information, or to register:  
http://www.frbatlanta.org/atlantafed/econ_ed/calendar_of_events.cfm  

 

Friday, November 20, 2009 
Florida’s Financial Fitness Friday 
CPAs from the Florida Institute of Certified Public Accountants will respond to 
financial questions from consumers across Florida from 9 a.m. to 3 p.m. Call (800) 
342-3197, Ext. 554 or submit questions at www.ficpa.org on that day. 

 

November 19-20, 2009 
First Annual Florida Asset Building Conference; Orlando 
To facilitate development of asset building policies, to broaden savings and asset 
ownership opportunities for low-to moderate income families who have limited 
resources at their disposal. For further information contact:  sokoya@earthlink.net 

 
February 21-28, 2010 

Florida Saves Week 
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Start planning ahead on how your organization will reach out to youth and young 
adults as part of this special initiative! 

 

News Briefs 
 

Understanding The Basic Facts About Credit Scores 
(Sept. 8, 2009) – Credit scores need to be understood since, as this article notes, 

there are many misconceptions about them. For example, they don't tell the whole story 
about a consumer's financial health; they just show a snapshot of debt at a specific 
moment. Karen Blumenthal writes that paying on time is the most important factor in a 
consumer's credit score; that vendors may score a consumer's credit even if the 
consumer didn't ask for it; and that consumers who purchase credit reports may not 
learn their actual rating.  

– The Wall Street Journal  
 
IRS Site Highlights Education Tax Breaks 

The Internal Revenue Service has opened a new section of its Web site dedicated to 
various back-to-school tax breaks for college savings and tuition credits.  Read More... 
 
Atlanta Fed President Sees Slow Recovery For Economy 

(Sept. 11, 2009) – Like many economists, Dennis Lockhart sees the current state of 
the U.S. economy as “improving but still fragile.” And the president and chief executive 
officer of the Federal Reserve Bank of Atlanta expects a slow recovery.  

“Often a deep recession is followed by a sharp rebound in business and overall 
economic activity. As I look ahead, at least beyond the third quarter, I do not foresee this 
trajectory,” Lockhart said in a speech to the World Affairs Council of Jacksonville. But at 
least the slow recovery will continue to keep inflation in check, he said. 

– Jacksonville.com    http://jacksonville.com/business/2009-09-
10/story/atlanta_fed_president_sees_slow_recovery_for_economy# 
 
Fla. Ranks No. 9 on Credit Risk Index 

(Sept. 15, 2009) – Florida was among the top three states in the nation to experience 
the largest quarterly increase in the TransUnion Credit Risk Index – up 2.67 percent, to 
147.64 in the second quarter from 143.80 in the first quarter. Nationwide, Florida ranked 
ninth out of 50 states and the District of Columbia. 

Year-over-year, Florida was among four states that had double-digit increases – up 
12.4 percent. The three other states with double-digit increases – Arizona, Nevada and 
California – like Florida, took big hits when the housing market crashed. 

The index is defined as the weighted average probability of 90-day delinquency or 
worse among consumers in a given region relative to the nation as a whole. Nationwide, 
the TransUnion Credit Risk Index increased by just 0.83 percent, to 128.32 in the 
second quarter from 127.26 in the first quarter. A value of more than 100 represents a 
higher level of relative risk. 

– South Florida Business Journal 
 
Obama Cites Importance of Financial Education 

(Sept. 15, 2009) – During President Obama’s remarks on financial rescue and reform 
delivered in New York City, the President called on the financial sector "To come up with 
creative approaches to improve financial education and to bring banking to those who 
live and work entirely outside the banking system." This call highlights the importance of 

http://www.webcpa.com/news/IRS-Site-Highlights-Education-Tax-Breaks-51671-1.html
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financial education and financial access to this Administration and to the financial health 
of our families, communities, and nation.  The financial sector, along with educators, 
community organizations, local, state and federal governments all have important roles 
to play in ensuring financial capability and financial access for all Americans.  The 
Department of Treasury’s Office of Financial Education will play a key role in these 
efforts and looks forward to working with all of its new and existing partners to help 
Americans increase their financial knowledge and financial opportunities 

– U.S. Department of the Treasury, Office of Financial Education 
 
Study: Number of Households Owing No Taxes Is Growing 

(Sept. 30, 2009) – Estimates by the nonpartisan Tax Policy Center predict that 47% 
of all households will not owe federal income taxes this year. Factor in refunds and tax 
breaks, and the number of people whose tax burdens amount to zero or less is 
increasing, according to the report. But experts warn that the current system is probably 
unsustainable.     – CNNMoney.com  
 

“Financial Fridays” from National Jump$tart 
 

Sep. 4 
American Consumer Credit Counseling (ACCC) is a not-

for-profit credit counseling agency helping consumer regain 
control of their finances and plan for a debt-free future. Since 
1991 we have successfully provided professional financial 
solutions for consumers and their families including budget and 
credit counseling, debt management plans and financial 
education.   

ACCC's Financial Fitness Center is an online resource offering enormous amount 
information on personal money management.  Web seminars, podcasts, tips of the 
week, calculators, worksheets, resource articles, links and more are provided to help 
consumers better manage their money.  Information is available free-of-charge and can 
be found under the Financial Resources tab at www.financialfitnesscenter.org  
 
Sep. 11 

The SIFMA Foundation’s Stock Market Game Program (SMG) 
www.stockmarketgame.org is an online educational activity for students. SMG 
introduces students to the financial markets with its integrated curriculum as they learn 
math, economics and the importance of long-term saving and investing. Teams of 3-5 
participants invest a hypothetical $100,000 in real stocks, bonds and mutual funds, 
learning cooperation, communication and leadership as they 
manage their portfolio. SMG serves 740,000 students every 
year with cumulative participation growth of more than 100 
percent since 2004. Recent studies show that SMG 
substantially improves student math and 
economics scores on standardized tests and 
improves student investor knowledge.  

SMG’s curriculum features the following teacher tools:  
• Lessons that support the teaching of math, social studies, business, economics, 

and language arts 
• Specific lessons in math 
• Weekly newsletter for teachers that ties current events to the program.  
• In-depth newsletters for students 
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• Use of online research helping students stay current on financial, economic and 
world events 

• Curriculum correlations to standards in all 50 states 
 
Sep. 18 

Reaching more than a quarter million students, Future 
Business Leaders of America-Phi Beta Lambda (FBLA-
PBL), prepares students for careers in business and 
business-related fields. FBLA-PBL has four national 
divisions comprised of local and state chapters: 

• FBLA for high school students  
• FBLA-Middle Level for junior high, middle, and intermediate school students  
• PBL for postsecondary students  
• Professional Division for alumni, business people, educators, and parents who 

support the goals of the association 
FBLA-PBL sponsors the following conferences and seminars (local and state levels) 

for members and advisers. 
National Fall Leadership Conferences – Three conducted throughout the US 

designed to guide and motivate individual and chapter success for the year.  
National Leadership Conferences – More than 9,500 of the best and brightest of 

FBLA and PBL convene to compete in individual and team competitive events, share 
their successes, and learn new ways to shape their career plans through educational 
workshops and exhibits. These four-day sessions are considered the pinnacle of the 
FBLA-PBL experience, especially for those running for national office and competing at 
the national level.  

Institute for Leaders – This high-energy, intensive, two-day seminar is a focused 
leadership experience for state and local chapter officers as well as members and 
advisers.  

National Awards Program – To succeed in business, FBLA-PBL students need to 
know about financial literacy and technology. In addition to Accounting, Business Math, 
Business Calculations, Economics, Partnership with Business Project, Emerging 
Business Issues, Financial Concepts, and Banking and Financial Systems, over the past 
several years the association has added Business Plan, Business Financial Plan, Global 
Business, Management Concepts, Management Decision Making, Macroeconomics, 
Microeconomics, Network Design, Technology Concepts, Virtual Business Challenge, 
Business Ethics, and Computer Applications to the list of national competitive events. 
FBLA-PBL makes it a goal to add new, leading-edge events each year.  

FBLA-PBL seeks volunteer speakers to present creative and inspiring workshops 
and volunteer judges for our competitive events program at our national conferences. In 
addition, we seek corporate partners and sponsors that can enhance our goal to provide 
innovative leadership and career development programs for our students and advisers, 
and distinct recognition for the students excelling in the competitive events program. 

This fall, WeSeed.com and FBLA-PBL kicked off an extraordinary challenge. 
Advisers are being asked to create a new, fun, and unique stock market lesson plan to 
involve their students actively trading and building their own portfolios on the exciting, 
new, free stock market simulation on WeSeed.com. The Chapter Challenge entries will 
be judged on the creativity and effectiveness of chapters’ submitted lesson plans and the 
number of participants involved. Thirteen chapters will receive prizes with the grand 
prize winner receiving $5,000, a laptop for the adviser, and a trip to the Chicago Board of 
Trade for the chapter adviser and chapter president. 
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Sep. 25 
Young Americans Center for Financial 

Education in Denver, Colorado, provides hand-on 
programs and real-life experiences that build life 
skills, work skills and financial self-sufficiency in 
youth. Our tagline, “Money smarts for kids, money 
skills for life,” expresses our goal of educating them at a young age so they are 
positioned to make wise financial choices in the future. It also portrays the continuum of 
relevant programs we offer. 
 Our classes and programs focus on a range of financial topics from saving to 
budgeting to credit-readiness. Our summer camp programs reach 2nd to 8th graders 
with hands-on lessons that prepare participants for a culminating event that brings 
learning to life. Topics range from money management to entrepreneurship. Our school-
based programs provide teachers with lesson plans and materials that prepare students 
for a relevant hands-on experience.   
 Get aHead for Business, our newest program, is already being taught in 52 high 
schools.  We are thrilled with the reception from business teachers from urban and rural 
communities across Colorado! 
 
For archives of past Financial Fridays, see the Download tab at www.jumpstart.org.  
 

News and Recent Events From Our Partners 
 

Send us your news and pictures! 
 

Welcome New Partners 
 

National Disability Institute, Inc. 
1667 K Street, NW - Suite 640 
Washington, DC  20006 
(727) 278-1352 

Michael R. Roush, MA 
Program Associate 
mroush@ndi-inc.org 

 

Financial Literacy Resources  
 

Protect Your Identity Week, Oct. 18-24 
The best protection against identity theft is the ability to understand and recognize it. 

To make sure that all consumers have the resources to protect their identity, the 
National Foundation for Credit Counseling is promoting Oct. 18-24 as Protect Your 
Identity Week. Here are some ways your bank can participate to raise awareness: 

• Link your bank’s Web site to: www.ProtectYourIDNow.org to give your customers 
access to identity theft information.  

• Share the pitfalls of bad credit decisions when you invite a local credit counseling 
agency representative to participate in your Get Smart About Credit event. Find 
an agency near you. 

• Alert young customers of their risk with an exercise that reveals identity theft risk.  
 

http://www.nfcc.org/FirstStep/firststep_01.cfm
http://www.nfcc.org/FirstStep/firststep_01.cfm
http://www.nfcc.org/FinancialEducation/consumertips/PreventingIDTheft.cfm
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Visa’s Financial Football is Back! 
School is back in session and we all know what that 

means, football season! This is the perfect time to talk to 
students about fiscal responsibility and financial literacy as 
they plan for their future. Visa and the National Football 
League have teamed up to help teach financial concepts with 
Financial Football, a fast-paced, interactive game that 
engages students while teaching them money management 
skills. Teams compete by answering financial questions to 
earn yardage and score touchdowns. 

The game includes a standard edition for high school students and an advanced 
edition for college students. Players can pick a team and answer questions that range 
from easy to difficult. A mobile version is also available for those who wish to Play It 
Mobile on their cell phone. 

The game contains three comprehensive sections, complete with money 
management resources and lesson plans tailored for use at home, in the classroom or at 
work. There are also learning modules like The Fundamental Concepts of Investment 
and Defensive Spending, which consist of problems and detailed answer breakdowns. 

Visit www.MyFloridaCFO.com and click on the Financial Football icon in the bottom 
corner of the page to get in the game!  
 
New Financial Soccer Game! 

Financial Soccer is a free, interactive and multilingual video game created by Visa 
Inc. and the Federation Internationale de Football Association (FIFA). The game was 
unveiled at the Clinton Global Initiative annual meeting in New York City this fall. 
Governments, educators, non-profit organizations and businesses will roll out Financial 
Soccer in over a dozen countries leading up to the 2010 World Cup finals in South Africa 
next summer. 

Incorporating soccer's structure and rules, Financial Soccer is designed to teach 
children and young adults how to achieve personal financial literacy; that is, to acquire 
the knowledge and tools they will need to establish and maintain sound financial habits 
over a lifetime. A computer-based game, Financial Soccer can either be played online or 
on CD-ROM. 

Topics covered by Financial Soccer include:  
• Different types of interest  
• Advantages and potential pitfalls of overdraft protection  
• Consequences of having a poor credit rating  
• What to do in case of identity theft  
• Items covered under renter's or homeowner's insurance  
• Different types of banking and credit card fees  
• How mortgage points work  
• Ways to improve creditworthiness 

To play Financial Soccer online for free visit www.practicalmoneyskills.com. 
 

Financial Literacy Research 
 

Independent Evaluators Say Playing The Stock Market Game™ Boosts 
Achievement in Math and Financial Literacy 

A study conducted by Learning Point Associates of the educational effectiveness of 
the Stock Market Game, operated by the SIFMA, Foundation for Investor Education 
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shows that students who play the Stock Market Game outperform their peers in 
mathematics and financial literacy. According to the independent evaluation team, the 
gains were substantial at the elementary, middle and high school levels. The study also 
showed that teachers were more likely to engage in financial planning practices as a 
result of teaching SMG. You can get a copy of the report, a summary of its findings and 
a copy of the press release at the SIFMA Foundation website. 
 
Recession Produces Retirement Planning Worries 

(Sept. 15, 2009) – The recession has prompted more people to worry about proper 
retirement planning, according to a new survey. The survey of over 1,000 Americans 
with living parents, by Country Financial, found that 51 percent of those familiar with their 
parents’ finances say they are thinking more seriously about their own retirement 
planning after watching the recession's impact on their parents. What they learned likely 
could be put to good use, given 71 percent of those surveyed believe they will 
experience a similar recession by the time they reach their parents' age. 

However, while Americans may have an increased focus on their finances, they are 
not necessarily upbeat when it comes to their golden years. Six in 10 of the survey 
respondents think their financial situation in retirement will be the same (31 percent) or 
worse (29 percent) compared to their parents. This sentiment is even more pronounced 
among those in the 40- to 49-year-old age group, with 67 percent saying their financial 
situation will be the same or worse than their parents. 

Overall, four in 10 of the survey respondents said it is very (19 percent) or somewhat 
likely (22 percent) they will have to help their retired parents financially. And, for the so 
called "Sandwich Generation," four in 10 who have children at home think they will have 
to provide financial help to their parents. These competing priorities emphasize the need 
to plan ahead. 

Women (56 percent) are more likely than men (44 percent) to say they're thinking 
more seriously about their finances after watching their parents endure the recession. 
However, they are more pessimistic about the state of their financial situation once they 
reach retirement. Thirty-five percent of the women surveyed say their finances will be 
worse than their parents', compared to just 28 percent of the men. 

– WebCPA, Bloomington, IL 
 

Volunteer Opportunities 
 

Do you need assistance with a project or outreach effort? Let us know.  
 

Florida Jump$tart Coalition® for Personal Financial Literacy, Inc. 
 

 

 

Inquiries or articles may be sent to:   
Florida Institute of Certified Public Accountants 
325 West College Avenue 
Tallahassee, FL  32301 
Attn: Brenda Hubbard 
850-224-2727, Ext. 419 
FLJumpstart@ficpa.org 

This newsletter is published monthly by the Florida Jump$tart Coalition® for Personal 
Financial Literacy, Inc. and is sent to active partners. Previous issues of the newsletter can 
be found on the Web site.   
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 Please contact us if you believe that you are receiving this newsletter by mistake, are a 
current Partner that has not been receiving the newsletter, or wish to update your contact 
information. Any additional concerns or questions should be directed to 
FLJumpstart@ficpa.org. 
 This newsletter is one of our primary communication tools. We invite Partners to submit 
articles, photos, or news briefs about your innovative ideas, research, activities and events. 
Financial education is rapidly growing in Florida. We need your help to stay on top of trends 
and information. Please submit your information to FLJumpstart@ficpa.org. 
 All articles are subject to editing. Statements of fact and opinion are the responsibility of 
the author(s) and do not imply an opinion on the part of the Board or Partners of the Florida 
Jump$tart Coalition®. 
 


